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Future of News and Young Audiences
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# R heeps://www.inma.org/blogs/ideas/post.cfm/dmg-ireland-turned-reader-polls-into-
high-intent-ad-targeting

#f R heeps://www.amediaoperator.com/news/hearsts-weather-coverage-is-among-its-
biggest-converters/
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#f H heeps://www.themediastack.co.uk/p/how-alma-medias-ai-chatbot-is-rewriting

#£ H heeps://www.publicmediaalliance.org/how-mediacorp-maintains-a-close-relationship-
with-its-audience/

7 R heeps://www.inma.org/blogs/value-content/post.cfm/australian-financial-review-
clarifies-who-it-s-not-for-attracts-desired-audience

#f R heeps://pressgazette.co.uk/news-leaders/wsj-subscriptions-success-not-an-accident-
editor-emma-tucker-interview/?utm_source=substack&utm_medium=email

#f H heeps://theaudiencers.com/how-der-spiegel-uses-its-engagement-score-our-key-use-
cases/Hildentifying key engagement drivers at DER SPIEGEL | Audiencers

#f R heeps://www.yahoo.com/entertainment/articles/economist-shades-ai-sharp-
billboard-080000786.html

# 5 heeps://www.niemanlab.org/2026/05/the-economist-launches-a-dedicated-chatgpt-
app/

£ B heeps://www.inma.org/blogs/conference/post.cfm/the-economic-times-digital-
reinvented-itself-from-news-destination-to-operating-system

#E R heeps://www.themediastack.co.uk/p/lean-into-who-you-are-viner-on-the?utm_
source=post-email-title&publication_id=4445917&post_id=200314589& utm_
campaign=email-post-title&isFreemail=true&r=4cqccc&triedRedirect=true&utm_
medium=email

R heeps://www.lenfestinstitute.org/solutions-resources/the-guardians-membership-
editor-functions-as-the-connective-tissue-between-supporters-and-the-newsroom/

# A heeps://www.therebooting.com/p/the-guardian-s-u-s-push
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